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Asian shares up as recovery hopes overshadow

=R TG EE, coronavirus worries
P EEE—RRE S ERAT . D "
Asian Century Began In May 2020

SIS AR, FINANCIAL TIMES

Upinion Coronavirus

Covid 19 looks like a hinge in history

Opinion: Are Asian brands ready to lead
the post-COVID-19 new world order?
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Amazon

Amazon Prime Now,lInstacart
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Hermes' roaring comeback in China
hints at 'revenge spending’

Finally freed from lockdowns, status-seeking consumers race to high-end stores
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Although we need to wear
mask, | still need to stay
elegant. | do eye makeup and
apply sunscreen on the part
above eyes.

o ROLERRELBT.
Lipsticks seem useless
while wearing masks.

wasted two face masks due to this issue

When | wear a mask, | only do eye

DI83NA E, RW|OLLRETHANOE,
The color of lipstick stained my face mask. |

SR OS2 fE FROBR{EM T

makeup. It made me look much prettier!

Sales of massage chair on eCommerce spiked

Neck Massager sales on MeCom) increased by
1960% during the same period

Sales of massage chairs on Tmall and Taobao
(million RMB)

570
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Inrease in sales of Eye HUDA BEAUTY on Tmall (eCom)
I'Dlj'%[] MakeUp products on + 300,000 users accessed store
Suning (eCom) on day one (March 2020)

« MERCURY RETROGRADE sets
costing USD S0 sold outin 1 Sec

suning.com

112.7% Eyebrow Pencils
and Powder

129.6% [l Eyeiner ¥ a =
106.2% Mascara < A & 5 g
— o’

1 26.3°/o Eyeshadow
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SOS repair

SOSTI E;’S cream
{,&?F D%ﬂ-ﬁ Repairs damage

from wearing

1 %4530 SRR masks

For sensitive skin
MR E S IRARE SUANE R o
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Introducing
GraoCare

Aride service for healthcare
professionals, during this period.

Brought to you by Gra and our driver-partners.

int to move fast. In times of need, we

g agahdd o or Good: A Jc

mobilize our global network and logistics

@S, IS Importal ove fast. 3
U 0 safl do 'emplayuuz, and communities and deliver urgent supplies where they are needed most

A Journey For Hope

What have we shipped so far?



MNRBEFNHIREEIFES: FE

] e Esik 4
VEHTRIERY R

2  BUNATRAE 5

REDATHIT AT
s LECENS 6

SR AR At e
O EXEE

HEEFHRESHIPRE

nmn - 73\ =

K

RAEFE R R A

Odilvy



RisZRRIER

3
I REEERY




MThIDEH

aX2EY) | BERRINEFRDI Bl | B2 | Bzt | 58E | I | E | mhRZEIs |
A< KEMT = HF In=2BE




60
I.’l. o 3 ,n.-’f‘-. N N ,.--'r.l'“. . AN .
> A Y ~ NS HH_L_J.- 'LU; oy Vaa -_'If \, 'x___kq / i'., & {51
J e Y \
v \ ERMEREREE
\,  &T
x- -100%F&
0
ﬁiiﬁ]@ﬁ%’-ﬂﬂ{ﬁﬂ%ﬁ%ﬁ%ﬂﬂﬁﬁ 2014 2015 2016 2017 2018 2019 2020
ERIEEEFNMSE .. 31T
%%ﬁ%g%ﬁﬂﬁlﬂﬂ’ﬂ'ﬁg, ﬁ'ﬁHﬁi}
T /ABEEN . MIFA—ES L
ST EREEREIIE, & e
hElan  TH 2R IRANF e tERE '
’«\Z‘gﬁ%&%ﬁﬁﬁiﬂ o ’ | | ]
\ h |
: [ ‘,
L | gu Ul I BRSNS
A ' | | ] l \ 4 I\ r 231
Y, ' TR ! IH W BT
| o r. 'n H.\v |"|| - 'ﬁ A H; NH\[M “ h" f | ‘ :
LU iy i AN l"Tl 1 I I || 1My Iy WAL
O Ju\ VA i "I' [J w 3 ﬂ fU L‘ ’I'-‘I l'ﬂu‘H N hl L‘f Nw L I‘! ! k o

2014 2015 2016 2017 2018 2019 2020

Odilvy




EEENX

E:

BRI

nhEHEa%

FrEEY{TTh

BFmRLT T IR

-> ARIGRit; APMALE; EAE; CIFiIRS

EEZAR, BEEmiEAY0E FlE.

HEMIIR

HEEEENEITY; B itIAIL; mhE
> EFeERFHmEeFRI; WiSmEESERIRAN

y BRi=Fon

AT, REMERERRERY

SIS E,
HFEmRBNMEEKE
EANEESMENZEES

L EBREREASN; SENEIRES

SHIHIRE ;
HEZEENEDIT

B RS
e

/Eﬂg%ﬂ];kﬁ’]ﬁ&%ﬂm F’Eﬁﬂ%lﬂ%y
mhEE I NHEITK; &RD2C #1 020 HHig; &
BHARXBEREN;ARZBETRE XX,

E LSl g
BREREUERAYI S KR

; RS

, BT USRS, FmAEaREE; 1
E'ﬂﬁgﬁmm m%EEEbﬂso

ieinMe, SFIE.

Ol X RE R
mRhE R T RAYIEE S

B AR STRENS; RIF TR
MBS B SR AT RS
BIEFNRZAT -
9 CpEEEE . BROESE; EEREINES

éﬂ‘?JYLBﬁi‘I'iz'J etai; RENMEERIER

Odilvy




BN BEERAFAE  SALHEBZANEES  THALIENER, (]
MR IS, MBS . ROBHSTANY, S TR, QSR (=
183N ERSITN, £  FAFEKE—EET  SEGRRS, 0S8
E_ AW FEMERE M. SOLIOTHEE GRS, H0hs
= %‘E’J{jji rm,\ﬁu,':\'%% E3K,
THEETIELL, %11 : DEBmMBEZEN ey R E Y
BENER, BEhhE  RUTEIEE R e, g, B
B LB EE S i, CIRERIES M R E TSRS .

M IZELE S T IEWI &
E, DS KE R NAIFEF -




) EEBSmEEERD,
B FZ A RSB FRE,
ISR MR ERENHIKHEREE RN

Chris Reitermann &%
MR KRPEXEFERITE

chris.reitermann@ogilvy.com

Natalie Lyall
SHAEA, T

natalie. lyall@ogilvy.com

Benoit Wiesser
BHERIEE, 1M

benoit.wiesser@ogilvy.com

Scott Kronick fu]zn{E
BHERITE, AxKEng, M

scott.kronick@ogilvy.com

Odilvy



http://ogilvy.com
http://ogilvy.com
http://ogilvy.com

LEVEL OF CONCERN TOWARDS CORONAVIRUS SITUATION - ECONOMIC RECESSION
Source: Kantar

BRAND VALUE AT RISK DUE TO COVID-19 OUTBREAK
Source: “Holding onto long-term brand value’, David Haigh, WARC Guide, May 2020

CHANGE IN MEDIA CONSUMPTION / BEHAVIOURS
Source: London Business School /' Brand Gym

CONSUMERS WHO ARE CURRENTLY SPENDING MORE THAN BEFORE THE CORONAVIRUS, BY CATEGORY
Source: BCG COVID-19 Consumer Sentiment Survey, May 22-25, 2020

CHINA: RAPID REBOUND IN OUT-OF-HOME MARKET - GEN Z; INDULGENCE; NORMALCY OF DINNER / SNACKING
Source: Kantar Worldpanel, OOH panel, Key & A city, 15-49 YO including packaged and fresh-made beverage, snacking, dairy, ice-cream
and beer

ADVERT AWARENESS & MEDIA SPEND
Source: Kantar

THE NEW REALITY
Source: Nielsen China, The New Reality of 2020: Covid-19's Impact on China Retail and Consumer Landscape




