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;v ’_" - MARKET SHARE CHANGE IN FIRST TWO YEARS OF RECOVERY FROM INCREASED MARKETING SPEND IN RECESSION

Source: Hillier, Tony: Successful Competitive Strategies for Recession and Recovery

CHINESE LANGUAGE SEARCHES FOR CORONAVIRUS

Source: Baidu Search Index, Capital Economics https://

‘SURPLUS’ SHARE OF EXPOSURE GENERATES FASTER MARKET SHARE GROWTH
Source: Binet, Les and Field, Peter: Marketing in the Eva of Accountability, 2007 Base: 880 successful marketing campaigns, 1979
— 2006

CHINA WEB SUPREMACY
Source: China Internet Network Information Center

NATIONAL GDP
Source: World Bank

TRANSPORT CONGESTION INDEX
Source: USB, February 2020

WHAT ARE STAY-AT-HOME CONSUMERS DOING?
OUTBREAK’S IMPACT BY INDUSTRY: POSSIBLE LEVEL OF REBOUND OF EACH INDUSTRY

Source: https://us.kantar.com/business/brands/2020/survey-measures-coronavirus-outbreak’s-impact-on-china’s-consumption/

INTERNET USERS IN CHINA
Source: China Internet Network Information Center

OGILVY ON RECESSION - OPTIMISING THE MARKETING BUDGET IN RECESSION
Source: https://

BRANDING IN A RECESSION - A SURVIVOR’S GUIDE
Source: https://

FOUR SCENARIOS FOR CORONAVIRUS: WORSE THAN SARS
Source: The Economist Intelligence Unit

PURCHASING MANAGERS’ INDEX
Source: National Bureau of Statistics: Haver Analytics
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— A . ADVERTISING INVESTMENT REDUCES RISK

Source: Peter Field, “Marketing in a downturn”, Market Leader, 2008

PROBABILITY OF SHARE GROWTH/DECLINE
Source: Kantar Millward Brown, July 2018

COVID-19 IMPACT HEAT MAP
Source: Moody’s

COVID COMPENDIUM FOR GLOBAL MARKETERS: WHAT ACTIONS ARE BRANDS TAKING AROUND THE WORLD?
Source: World Federation of Advertisers

MASLOW’S HIERARCHY OF NEEDS
Source: https://innovationexcellence.com/blog/2020/03/30/maslows-revenge/

THE UNEXPECTED CATALYST FOR NEW NEEDS
Source: Nielsen China, The New Reality of 2020: Covid-19’s Impact on China Retail and Consumer Landscape

NEW RESOURCES FOR LEADERS
Source: Nielsen China, Nielsen CEO survey on COVID-19 in Mar 2020

CEO TOP LEARNINGS THROUGH COVID-19
Source: Nielsen China, Nielsen CEO survey on COVID-19 in Mar 2020

CONSUMPTION AREAS THAT ARE STARTING TO RECOVER
Source: Reuters Communications

WHAT MATTERS NOW
Source: Steering Brands Through COVID-19, https.://www.ogilvy.com/feed/covid-19-webinar




